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SCOPE OF DIGITAL CONTENT

aautanaay DIGITAL CONTENT

Film

» Animation / CG / VFX
Digital

Entrepreneur
Game

Characters, Applications, Mobile/Web content

Digital

- Music
ommerce
E-Learning
DIGITAL
CONTENT Advertising
TV

Visualization for other industry, eg Medical,

Engineering, Science
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From Mind to Market

DOMESTIC GLOBAL
« Local Production . Branding and PR
fund .
« Co-Production
« Broadcaster .
) « Networking
Policy
L « Pitching
« Market Activities .
and Event o Trade Fair

GOVERNMENT’S ROLE
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(Data Pool)

uﬂmigﬂuﬂaw“l’famm
M5P15eRumediannseiind
(National Payments Message Standard: NPMS)

a

\ 4

Tanusaeulesdoyanedidnnsalindliog19asuaeas

(Fausinsyaveaua d1seRuy detayalunniun®)

lpenslyannsgiunans (National Standard)
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annaw amnITHuralIzmang

e fososion ot i avsres— LLAZANILYDNLYINUIZUU E-Payment AUTZUU E-Tax

Buying company Selling company
1. Make a
request Documents includes
2. App'ove a . pU'Ch...no order /PO
request - Invoice
g B e
= - Debit Note
@ 4. Receive PO |
(%) 3 | « Credit Note
o0
cg” - ::;:sm 5. Deliver goods |
§ - I R )
[
O 10. Validate 9. Recelve - wnsgrumsuAnURDy
3 invoice vs goods invoice |
Q. v | doyaBudh(einvoicing)
11. Confirm L 4
invoice l
12. Create AP |
- ‘ ooooooooooooooooooooooooooooooooooooooooo
@ 1 P e e e >
o ¢ L aasgunensdemmuntsdssiuvne |
- O payment N ] i
&5 payment . Biénwsailnd (National Payments l
t § I Message Standard: NPMS)
P 6 S /
____________ -
Qm_ Q 15. Close A/P
T P Y L L LYY O L L Lttt Lt Lt L et L L L LT LTI T T T I TITIT
- 18. Send Tax Inv | T N
y = / Receipt e-Tax Invoice / e-Receipt. ]
QE) TuAnfum8/Aussasuiiu !
5 Sidnnsailnd i
g 19. Close VR | 4




(4)

nmqnnnnmmiiu'::mﬂnn
The Federation of Thai Industries

3. 159N153aNugIUdayanansasdudn

(Trusted Source of Product Information Data Pool)




Jeyn/auds5AUa3
3¥UU E-Business & E-Supply Chain

ALAUSNNS

laldamndg

- lyanunsaly - lyfisneaziden - lufisheazidue - ldiisnwavidea
S8azLRYn / AUAN / VOAISIEIS auavinlmanany duAielglunis
55l / Yams Tun1syugasdum Aonaalunsdsge  Uslnavignaes
JET WAZUINTFIU AU ~ N15MS1EDU
auamuigldanule UNIFIUAUAINTD

- HNAnAUA1 SME 3N S EEONEE)
= -~ i \ P : PR by,
dewdSeusieluelu 5% AN RUINUNNYIVD

v & LSS, - \. .
ANSUSEV1FUNUS
AUA

THE ISLAVIC COMMITTEE OFFICE OF THALAND

Qe




* Consumers engage across channels - online, mobile, in-store

Omni channel - * CPGs creating direct consumer connection, e.g. P&G’s eStore

anytime, any-where * Demand for standards to support cross-channel fulfillment as they become antes, e.g.
commerce click & collect, ship from store

Retail From a Consumer Perspective

Single Channel Multi-Channel Omni-Channel

R ST

S 9
5

| 900
@ @ O

consumer experience across
In Store In Store By Proxy On-Line
physical and digital channels

<P
nT\F




2. GS1 US / Capgemini Report:
1 “Are You Ready? How to Create an Always On,
Always Open Shopping Experience”

Customers are demanding an always-on, Omni-Channel
Shopping and Fulfillment experience

PUT THE CUSTOMER IN THE MIDDLE

PLEASE READ:

Executive Summary & Full

Report A} Customers shop anywhere, anytime; leveraging technology to
http://www.capgemini- obtain products cheaper and faster

— consulting.com/are-you-ready

©2014 GS1
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= Consumers relying more on data than ever before
* GS1 identifiers act as key data element across platforms to enable 360 product views
and big data analytics

Data Quality is an
expectation of the

Global Consumer

Operating the “China’s Product Catalogue”
-- The electronic catalogue that index product by GTIN

10000000

9000000 8573821« Total >30million GTINs in the
3888888 Catalogue

6097443 ‘
6000000 ool + Average 30,000 GTINs registered
5000000 per day
4000000 3402748 : :
3000000 e 261556 * By the first half of 2014, increase
2000000 1362026 64% compared with the same
1000000

; period of last year
2008 2009 2010 2011 2012 2013 2014
Data is utilized for Government inspection, food

safety, traceability and etc.

i)
il . . BaiEE ‘o
Applications for integrating market demand.: h o J
«  Searching engine: Baidu.com, 360.com... —

+  B2B/B2C Implementation: Tmall, Taobao....
+  Mobile Apps: WeChat, Baidu... )@?” % DH":ic.com
Taobao.com

* Export Service: Dhgate... 1

© 2014 GS1
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*  FsaYaTUazduavayanfazduAInaaviedmglulssnalng Lie

Uselaguau
Y a v v Ao w v Y a '
* HuslamazlanInudayaidiAnnNNInTgIUN1TANATOEUILNA LYY
o/ a a a Yy v v o < 1%
QAU VUI9/UIUIUNITHEAN Vaviau/Vand33ede iWuny

* syuulaldafndlalduselevuarns1gasidgnauAINeNISYUES WU VUIA
U19n anwasiiviie 1asea9n1svuds 1udu

Coca Cola
GTIN:

8851959132012

*  Fuvayanaredmiugliuinas E-=Commerce / E-Business
° %@%ﬁﬂ’]ﬁ’iﬁ"luﬁhx‘l g]ﬁlﬁ%’u leju 1190. 98. 91818 1dn..naldn aadivaiu 1dn.. dasldnd

iy p o a o - Short description:
* sp35UNsUanUasUYBNaNUUSSIMAGNNTNSHaEINadn 150 Ingrechant: —
Y Website: http://www.thainamthip.co.th
Catalogue price: B 0

Uszimanalan » Thai Numthip Ltd.

6™ o "
INEIUNNUIE 6Lx : 8851959999998

Business type: Beverages/Food
Country: THAILAND
Website: http://www.thainamthip.co.th/
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fasdnnugdaunasuaniudsunulsemadualanalan (Global Data Synchronization Network)
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e-Commerce

Global Data Synchronization Network

|

e-Invoicing




{l¥usn1saunsald Smart Phone n57988U8A531UYaEUANBNUFUTaLANA9VBIRUAN (Trusted Source

of Product Information Data Pool)
nmqna‘mnnuu&iaﬂ‘s:mnhu
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- lane, —

{}
{} Sync

Data Pool

Brand owner

O
ll Consumer
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>

)0 006

usted Source of Product Information Data Pool)

anand, The Federation or Thar austr
GS1 Trusted Source of Data(TSD) for Thailand Product Information Data Pool

Manage Brand

SN No. B850002599962
Status * Active - Inactive - Pendig
Country | THAIL

Momber name Eng

Memnbes name Th

Member description Eng

Member description Th

Business type .

sbsite

Member v
E-Mail worat@lion co th

Estimate oo of ltems
Language | Tha v

|Save

eraton o

o 5 "

GLN Brand Ovner 8350002999992 | _[Lion (Thalend) Co_ Lid
GTIN no 8850002851849
Disabiow

Disglay groduct on Moble Appication * Al

Band| ESSENCE + Manege Brasd

e Eng ESSENCE (Blossom Essence)

ct name Th

inaatiy watiug (Blosso

Trade tem description Eng

Trade ltem desception T 5 Uplosa

Trade Item status AVAILABL
GLN Distributor

GLN Manufacturer I

Catalogue price cumency v
Consumer availabiity date
Package type B
Package Material B

Pack matesial comp quaiity UOM I

/B Thai Industrial Standards institute Food and Drug Administration{FDA)
4
N2 1234

9 Office of the Consumer Protection Broard/OCPB) m The Halal Standard Instute of Thailand

S 1| 12

pop | Depament of Business Development|DED)

Voo (1534
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Wrnunelasenis

“Fosiugrudayaduan 100,000 5181135

Uszlaviunaininazlasu

szuumsdnfiugudeyanaiwesduiainsasesiumadenlsadgsruuhudesla
(e-Commerce) WluUld lEnanaumanansalidoyaiigndosunsyuuuiosula o
A7

szuumananiasudeyaginsaudidnvnsetindseninedin (e-Invoicing) Tafssvuudue
aansansREeuteyadudigndenousiiiudaiginisy Weanauiianainiionaay
Aduld
Hugrudeyanarsvesduiuiielifuilnaansaniinaeudeyauaznisldnuaudignies
szuumsdnfiugiuteyananswesdudiannsasesiumenudus lunsuaniUdeudoya

Wolulduselewidls wu nsumaning nsuasswing Wudu
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smgammnwisszeing Tunsilgsnssu B2C enunsalyuseleviangudayanans
lunsassanuiylauii@afiunuazsasiseusa dau.

ASIANLLUYU AIAINZLT LU

S9USYU AU,

DINITLASYN g1a1a

@“6‘ nzidsuiuled

FIUTIYANAFUAN
(Data Pool)

SRt L DN Tutiun18/lusudidnnseling
N (E-Tax Invoice/E-Receipt)
P Y a . A'
{ ﬁﬂ%U'ﬁﬂ’]'ﬁ E-Commerce 3

UIAT N ~ /

7 S I ASUFTINING
é Seep- * dayaluiiuns

Logistic Provider
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1. IASINMSRRNUTENOUNSNETEUUNSALULARYE
(Business Transformation to Digital Economy) gjﬂﬂﬂqmaﬂﬂﬁﬂi'ﬁm
>> 15U58naunN19gseuunIsALUUATIA 1,000 AAN13

asslennadaasunisdo-1e fulasanis a1 2,000 §1uum
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2. lassnmsdaiugiutayananvesdumi (Trusted Source of Product

Information Data Pool)

>> JU9YaFUALUNETUUNINTFINNEN Wdoendl 100,000 518015 (SKU)
>> 5rEelIaNnLiun1g 9 e aulsyanal 10 a1uUm
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1. TN UIASUAIU TEMALNELI IS ALRUNIIIARY Payment Gateway d1%5U5895UNS
APULEITEUUNITTITERUAINLIATFIUY NPMS

2. 1995ANNNSUATSNINT LUANS

USulgaunasgiunisuaniUfeuteya (e-Tax) Welanunsaldvayaannseuu envoicing la
USuantumaunis Certify RI8IUNALLYINLTBURDTEUY e-Tax AdEAINUINTL

3. Usganuiunthenuinieivesiunsuanidsudeyadurilasuuinsgu

o v a

d1UnauNIesgIUNERS uagaaIMNIIU (aNe.)

o o

AUNIIUAMZANTIUATITDINNTAZ Y (DY.)

[e] o a

F1UNIIUANEATIUNITNANDFAULAIUTZNALNY

A1UNUAMENITUNISANATRINUILAA (AAV.)
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(Trusted Source of Product Information Data Pool)
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Juiiiososuiasugianiva et mmneiieliduangdusznounis uazidiv eadud Lﬂ'UﬁzJanal@
pgellUsEANTA N ?ﬁiﬂiﬂuﬂiﬂﬁmaEJEJ@IUﬂ’l‘JWGNU’IEJGIﬁ’MﬂiﬁJEJu‘] ¢nlueunemtu szuumsie
Yedudimussuudiannseiingd ivwﬂﬂmjaaﬂwuauamismmaumﬂwmmmmas] Jusu Tng
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Rerteatu angnamnssuuisussmealng vTEnieduingg driinnuauenssunsemIaze
(p8.) dineuANENITUNITANATEINUSIAA (@A) andunnsgiuanatawislsewmelny (Halal)
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