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Google’s Project Ara is a modular smartphone that will allow you
to customize and upgrade the different parts of your phone, like

the processor, RAM and battery. The phone could be available as
early as 2015.
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Digital Age GMI ==
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Web 1.0 Web 2.0 Web 3.0
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250,000 sites 80,000,000 sites 800,000,000 sites
@* ‘ s
]| e e -
Hﬂﬁﬂiﬂ““““ ilihilﬁﬁtﬂ‘ﬁi i
Tt 'i“#%ﬁﬁﬂu i "'P’“ it
" Fouiiin bt A q* L LLL ] |1iii;

45 million global users 1 bilions dm USETs 8 billions global users
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Thailand Digital
Statistics 2012

T vy veadszmnlng
h 63,705 11/'8 14,283
. Iy
" ca.th 2 gafinlny 5146
inth 530 vy 4,664
o.th 6,017 Agualny 2,04
5 § A lve 2,217

pwniloe 225
walve 11
winlng 6

o Jivehitsnet{

405,860 ** [ —

utuAilunhzen

Iv‘.hpS 200000

wilas.chamlertwat.in.th Data source:

@ @ @ hal\andd\g\ta\mfugvaphu Lh\dnpagull» |interetnectecorth

socialbakers.com | truehits.net | zocialrank.com

facebook

O Thailand facebook Users : 18.438 Million

13th out of 212

socialbakers

Heart of social media statistics

2013

Monthly Active Statistics
As of July, 2013

O Position in the list : Top Brand in Thailand Fans
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facebook

Bangkok, the Capital of Facebook

1. Bangkok Thailand 8.68 Million users
2. Jakarta Indonesia 7.43 Million users
3. Istanbul Turkey 7.07 Million users
4. London United Kingdom 6.14 Million users
5. Bogota Colombia 6.11 Million users
6. Sao Paolo Brazil 5.72 Million users
7. Mexico City Mexico 4.29 Million users
8. Santiago Chile 4.13 Million users
9. Mumbai India 3.70 Million users
10. Buenos Aires Argentina 3.53 Million users
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Thailand Instagram ranking
Top 15 by Followers
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Top Locations 2013

1.Siam Paragon shopping mall, Bangkok, Thailand
2.Times Square, New York

3.Disneyland, California

4.Bellagio Fountains, Las Vegas

5.Disney World Florida

6.Staples Center, Los Angeles

7.Central Park, New York

8.Dodger Stadium, Los Angeles

9.Suvarnabhumi Airport (BKK) , Bangkok, Thailand
10.The High Line, New York

17 Jwraw 2557

The TOP 10 Most Valuable Global Brands

The Top 10 Most Valuable Global Brands 2013

Rank 2013 Category Brand g;a::(:::l;e i Brand Value Change Rank 2012
1 Technology | Apple 185,071 | $1% 1
2 Technology | Google 113,668 | +5% 3
3 Technology | IBM 112,536 -3% 2
74 7 Fast Food 7 MeDaonald’s 90,256 | -5% [4
5 |softdrinks | Coca-Cola | 78,415 | +6% 6
(] Telecoms ATET 75,507 | +10% | 8

. 7 Technology Microsoft 69,814 | -9% | 5
g Tobacco | Maribore 69,283 | -6% | 7

: 9 - Credit cards Visa 56,060 | +46% | 15
10 Telecoms . China Mobile | 55,368 | +18% | 10

Source: www.millwardbrown.com
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HTC First (w3e Facebook Phone)
Apple iPhone 5
Winamp
MySpace Classic
AltaVista
Google Reader
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ICT Trend: Mobile Growth
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ICT Trend: Social Media 1

Facebook users, populations of China and India
Growth declining
10% per year

Population of China

Population of India
1,000,000,000

Facebook users, H :
iProjection :
2004 0S5 06 o7 o8 09 10 11 12 13 14 15 16 L 18 2019

Data sources: Facebook, World Bank, Population Reference Bureau, Pingdom wnrwe pingdom.com
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ICT Trend: Social Media 2
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ICT Trend: Internet of Things
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Thailand Mobile Status (as of 10 March 2014)

1.
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Mobile Penetration (94.2 M)

2G Mobile 50.8 M

- AIS 23.0M

- DTAC 20.0M

- TRUE 7.8 M

3Gon2.1GHz 43.4M

- AWN 19.0M

- DTN 10.6 M

- RF 13.3 M (RM 10 M, RF 3.3 M)
- TOT 0.5M
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SMART THAILAND 2020
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Thailand ICT Policy Framework GMI=Z= =
Smart Thailand 2020

Stronger Social Environmental

Economy Equality Friendly
Smart Agriculture Smart Health SR 5

(ICT for Green &
Smart Services Smart Learning Green ICT)
Smart Government

1t Competont workioee | 1CT Infrastructure ICT Industry

ICT 2020 Framework

17 iwrew 2557 27

Vision and goals of the ICT 2020 Policy GMI====

* By 2015, 80 percent of the population will be able to access the
broadband, which will increase to 95 percent by 2020,

* sufficient high-quality human resources-at least 75 percent of the
population will have information literacy. The proportion of ICT
professionals will increase to at least 3 percent of the workforce,

* ICT value added (including digital content industry) accounting
for at least 18 percent of GDP,

* overall national ICT readiness so that Thailand will be in the top
quartile of the Networked Readiness Ranking,

* Increase opportunities in creating revenue and improving quality
of life by creating new internet-based employment,

¢ At least 50 percent of the population will be aware of the
importance and role of ICT in environmentally-friendly growth.

17 flwaw 2557 28
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* Strategy 1: Universal and secure ICT and broadband
infrastructure,

* Strategy 2: ICT human resources and ICT competent
workforce,

* Strategy 3. ICT industry competitiveness and ASEAN
integration,

* Strategy 4. Smart government: ICT for government service
innovation and good governance,

* Strategy 5. ICT for Thailand competitiveness and vibrant
economy,

* Strategy 6. ICT to enhance social equality,
e Strategy 7. ICT and Environment: the Green ICT

17 iwrew 2557 29
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ITU releases latest global technology
development figures.

1. Korea continues to “ TOP ICT ranking”
2. Broadband prices drop 75% globally between 2008 and 2011
3. Global revenues from telecommunication services reach USD 1.5 trillion

Source: ITU Press Release, Geneva, October 11, 2012.
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ICT Development Index (IDI) : Thailand
IDI : World Ranking IDI : Asia and the Pacific
Thailand is scored an IDI of 3.41 ranked in 92 place. Thailand is in 16t place among Asia and the Pacific sector.

Economy Rank2011 IDI2011 Rank2010 IDI 2010 ""‘";:“I"" it raake ‘__.__: "'“._":"I""'

Korea (Rep.) 1 856 1 8.45 -

Sweden 2 834 2 B2 i - 4 » S o
Denmark 3 829 3 801 Hang ong, Chns 3 11 12 739 1
Ieland 4 817 4 7.96 % o - L -
Finland s 5.04 H 7.89 « o u 20 i
Netherlands 6 782 7 7.60 z = o 3 2
Luxembourg 7 7.76 6 7.64 . [ ] asa 1
Japan 8 776 8 757 w n n wm o
United Kingdom a 7.75 14 7.35 2 u ™ ] 138 ;
Switzerland 10 768 9 ZA8IN eenen - - r e -
Hong Kong, China 11 768 12 739 -y 1w o - a3 1
Singapore 12 7.66 10 747 = - — - — — -
Norway 13 7.52 11 739 | e i oy TS 2 18 —
Macao, China 14 7.51 13 7.38 Indonesa 15 " LIS 57 o 1
United States 15 748 16 711

E] i it = Pt Source: Measuring the Information Society MIS, 2012

MNew Zealand 17 7.34 18 7.03

France it} 730 17 708

Austria 19 7.10 22 6.74

Ireland 20 7038 19 699

Jamaica 89 349 84 3.42

Morocco 90 346 92 319

South Africa 91 3.42 20 3.20

[ Thailand 92 3.41 89 329

Dominican Rep. 93 334 91 3.19

Philippines 54 319 34 3.04

Indonesia £ 319 a7 3.01

Ethiopia 150 115 150 109

Burkina Faso 151 114 152 1.06

Eritrea 152 109 151 108

Central African Rep. 153 0.97 153 0.95

Chad 154 094 155 085

Niger 155 0838 154 088
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WORLD
The Global Competitiveness Index : Thailand GnECF NOMIC

RUM
Rank &
oo S Stage of development As of 2013
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Source: The Global Competitiveness Report 2012-2013 (Klaus Schwab, World Economic Forum)
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3rd pilar: Infrastructure a
dth pllar & Governmiat & Mendabilny a A
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10th pillar: Social impacts.......
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2007 2008 2009 2010 2011 2012 2013  Year
1 | 1

1 1 1

20 A

40 47 47 NRI !
7 Ranking

59

80 1

100 -
Source: The Global Information Technology Report 2013
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Lessons Learned from Other
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 Remarkable Growth in Service Provision and
Hardware Production

» Competition in All ICT Sectors
» Critical Role of Financial Autonomy

e Deliberate Governmental Intervention in
Competition

* Lessons from Korean Experience
* Financial Autonomy in Telecommunications
* Liberalization with Close Monitoring

36

12/03/57

18



Chinese Strategy GMI=E=

» Rapid Growth in Hardware through FIEs
* Huge Size of Domestic ICT Market

» Market Driven Innovation Strategy with
International Alliance

« Combination of Market Forces and Government
Intervention

» Continued Open Door Policy for FDI

* Lessons from Chinese Experience
* Maintaining Competition in the Local Market
* Maintaining Global Network through Market Opening

17 iwrew 2557 37
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Malaysian Strategy GMIzE=

* Deliberate Choice of ICT as a Driver for Economic
Growth

» Considerable Achievements, albeit Short of
Ambition

* Incommensurate Capacity by Sectors

* Lessons from Malaysian Experience
* Integrated and Consistent Government Initiative

* Could be constrained by general level of education or
awareness of the people

17 flwaw 2557 38
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 Exceptional Growth in Software Exports
* Insufficient Government Support
* Networks and Global Market Conditions

* Lessons from Indian Experience
» Utilization of Global Network
* Reliance on Market Forces

39
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Challenges
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 Domestic Market Size

« Combination of Market Forces and Government
Intervention
* Industry Policy or Regulation Policy

» Market Driven Innovation Strategy with
International Alliance

* Brain Pool

* Funding

* Industry Policy or Regulation Policy
* R & D Policy

41
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Possible Ways forward
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Recommendations GMI=r=

» Seamless ICT Industry Policy Maker and
Regulation Bodies

* ICT Industry Promotion Office

* ICT Industry Special Zone
* R&D
* Manufacturing
* BOI Support

* ICT Academy
* Infrastructure Funding
* Government Procurement

17 fiwaw 2557 43

Telecom Industry Structure GMI 8=

~

Thai Telecom Industry Structure

~ Content &
- Application 3

Network Provider
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