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“The Internet of Things”  Proliferation across connected devices 
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Mobile Traffic VS. Mobile Shipment 
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High demand if mobile broadband -- High mobile traffic -- High unit shipment 
  
The growth of smart devices and tablets are at the expense of PC 
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Revenue jumped in the past few years, then became stabilized 
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High Growth in Asia Pacific   

• No change in TV while PC keeps decreasing 
• Tablets will reach maturity in 2014, while smartphones in 2017. 

• Many regions have reached maturity during 
2013-2014, except emerging APAC 
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Trends in Disruptors (1) 
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Trends in Disruptors (2) 
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Moving forward to 
digital media trends 
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A quick view: Digital media adoption news in markets 
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What is “Digital Media” ? 
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Digital Media  
refers to a character of electronic media stored on digital media such as magnetic 
media, flash, and optical media. Those can be transmitted via internetworking 
communications and represented in several forms, for example, digital audio, digital 
video, digital photos and image, augmented reality, digital text format, and digital 
broadcasting. 

 

Primary Classification 
• Text or digital form of text or message 
• Digital audio 
• Digital video including streaming content 
• Animation and graphic-rich / interactive 

media 
• Still image including photos and digital arts 

Secondary Classification 
Due to consumer demands and industry’s 
adoption, digital media has been penetrated into 
different types of entertainment, social media, 
communication, and application. The following are 
example of secondary digital media in the market. 
• Digital music 
• Digital Ad (including Mobile Ad and Online Ad) 
• Digital TV (Digital broadcasting, Pay TV, IPTV) 
• E-book and e-magazine 
• Online game and gambling  
• Social media applications 
• Other forms of OTT 
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Global market landscape: Digital media platforms growing everywhere 
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• United Kingdom (UK) was the top digital media 

spender in 2011. The spending volume was higher 
than USA almost 1.5 times and 2 times when 
compared to China. 
 

• This result has shown that number of population 
does not significantly impact to digital media 
spending.  

Top 10 Digital Media by Audience 
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• Consider at digital media reached by audience in 

US market, Google sites represented the top 
ranked of all digital media platform while Facebook 
is only social media platform ranked in Top 10.   
 

• On the other hand, corporate web site, Microsoft 
represented No#5 of Top 10 digital media reached 
by audience follow by AOL Inc. and Apple Inc. 
respectively. 
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Market landscape: Highlighted numbers 
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Global Digital  Music Market Revenue, 2009-2013 Global Advertisement Spending, 2010-2013 

Source: BuddeComm based on IFPI, 2013 Source: BuddeComm based on  Strategy Analytics, 2012 

Year Market Size (US billion) 

2009 4.2 

2010 4.6 

2011 5.2 

2012 5.6 

2013(e) 6.1 

Year 

Total Market 
Size 

 (US billion) 

Online-Ad 
Market Size 
(US billion) 

2010 430 60 

2011 445 69 

2012 465 82 

2013(e) 485 98 

Snapshots 
 
• Digital media market continues to grow over the year everywhere in the world. According to global 

advertisement spending table above, it is shown that online-ad spending is climbing with double 
digit growth since 2010, which is growing faster than total advertisement (all medias) market size. 
 

• In addition, through Internet Package technology (IP), which is indicated to be an alternative digital 
broadcasting channel, number of IPTV subscribers has been growing up almost double every 2 
years. This result presented strong growth and adoption of this type of digital media. 
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Current market ecosystem: Display ad 
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Source: Improve Digital, improvedigital.com 
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